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HOW TO START? 

 

 

 

PASSPORT 

 

 
 

 

 

• Click on the link to access Passport (formerly known as GMID) 
http://biblioteka.sgh.waw.pl/pl/bazy/Strony/default.aspx  
 
• Video tutorial about Passport (click Help and Help Videos) 

 
 

• Look over this PPT. 

http://biblioteka.sgh.waw.pl/pl/bazy/Strony/default.aspx
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PASSPORT 

HOME PAGE OF INFORMATION SYSTEM PASSPORT 
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VIDEO TUTORIAL 

PASSPORT 
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STRUCTURED DATA BY INDUSTRIES,  

TRACKING HUNDREDS OF CONSUMER TRENDS, PRODUCTS AND SERVICES 

PASSPORT 
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SELECT CERTAIN INDUSTRY, CATEGORY AND SUBCATEGORY 

PASSPORT 
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SELECT SUBCATEGORY 

PASSPORT 
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CHOOSE GEOGRAPHIES AND PRESS SEE DATA NOW 

PASSPORT 
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EXAMPLE: DEVELOPMENT OF THE COFFEE MARKET IN DIFFERENT COUNTRIES 

 

PASSPORT 

 

Data exportation 

Related analysis 

Possibility to work with data: use conversion functions, change time series, data types, categories, 
geographies, transfer to the analysis, chart, companies, brands, definitions and sources 
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EXAMPLE: BRAND SHARES & COMPANY NAMES 

PASSPORT 
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EXAMPLE: ANALYSIS OF THE COFFEE MARKET DEVELOPMENT IN LITHUANIA 

PASSPORT 
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EXAMPLE: KEY TRENDS AND DEVELOPMENT OF RETAILING SECTOR 

PASSPORT 
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VISUALS: FOLLOW UP THE DEVELOPMENT OF GROCERY RETAILERS IN LITHUANIA 

PASSPORT 

Analyses & Statistics 

Data exportation 
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COUNTRIES AND CONSUMERS 

   

PASSPORT 

C&C includes economic, macro-economic, demographic, political and social information; 

Data for 210 countries, forecasts to 2020 
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SELECT CERTAIN TOPIC AND CATEGORY 

PASSPORT 
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SELECT SUBCATEGORIES AND GEOGRAPHY  

PASSPORT 
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EXAMPLE: CONSUMER EXPENDITURES IN LITHUANIA (USE KEYS TO FIND ADDITIONAL DATA) 

PASSPORT 
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EXAMPLE OF ANALYSIS (USE RELATED ARTICLES AND ITEMS TO FIND MORE ANALYSES) 

PASSPORT 
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WORKING WITH INFORMATION… EXPORT, CONVERT DATA, CHANGE TIME FRAMES… 

PASSPORT 
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DASHBOARDS 

  New interactive tool to visualise data 

  Review and understand large amounts of data  

  Transition from dashboards to related statistics and analysis 

  Export to PowerPoint and PDF functions 

  Category, company and channel views  

  Country, regional and global views  

  Combination of data included in your subscription 

PASSPORT 
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OTHER WAYS TO DO SEARCH 

PASSPORT 
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....OR USE KEY WORD SEARCH 

PASSPORT 
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PASSPORT 

PASSPORT 

Gateway to global strategy 
intelligence 

Common information 
architecture for your 
entire organisation 

Industry-standard data 
and analysis 

 

What is it? 

 
A complete picture of the 
commercial environment 

Monitor your markets, 
related industries, 
operating conditions, 
consumer trends 

More efficient 
information use 

 

What is it for? 

 
 Statistics, reports, 

comment 

 4,000 products and 
services 

 115 million data points 

 17,000 full text reports: 
global, regional, 
country, company 

 

What’s in it? 
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Students being trained to use data which is widely used by very top companies for strategic thinking. 

A subscription to Passport prepares students for the commercial world they will enter after 
graduation.   

Powerful data analysis functions make  it simple to create datasets customized for specific research 
needs. 

Track economic situations and outlook. 

 Identify future outlook. 

Monitor changing demographics (even for university it helps to plan future number of students, 
most popular disciplines etc.). 

Researchers use the data and analysis for the scientific papers. 

 Ideas for case studies. 

Seeing big picture. 

Saves time, since all information for different countries is under one online platform. 

 

 

PASSPORT 

BENEFITS FOR STUDENTS, LECTURERS AND UNIVERSITY OVERALL? 
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Euromonitor International 

• A global strategic market intelligence source for 40+ years 

• Helping clients make informed strategic decisions 
 

• Consumer-focused: industries, countries, consumers 

• Annually-updated syndicated research in 80 countries 

• Customised ad-hoc projects conducted globally 
 

• 1000 analysts in 80 countries 

• Regional research hubs and industry specialist support teams 
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http://www.euromonitor.com/


THANK YOU FOR LISTENING 

Mangirdas Čiočys 
Business Development Account Manager 
mangirdas.ciocys@euromonitor.lt 
 
Tel: +370 5 243 1577 ext 4651  
www.euromonitor.com 
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