


In-class handouts by McKinsey 

F. Supplementary literature

Management Strategy: Achieving Sustained Competitive Advantage, 2016 by Alfred Marcus; International Management: 
Culture, Strategy, and Behavior, 2014 by Fred Luthans and Jonathan Doh

E. Basic literature

1 Elements of market analysis.

2 Analysing the market.

3 Analysis of the competitors.

4 Scenario development.

5 Entry Market strategy.

6 Evaluation of the strategy.

D. Semester time table

J. Final mark composition

reports 60%

others 40%

not required

H. Numbers of required prerequisites

L. Selection criteria

English

K. Foreign language requirments

G. Author's most important publications concerning the offered course

1. Expanding the Toolbox of Organizational Theory: Complexity, Morphogenesis, Catastrophe and Chaos, 
ORGANIZATION AND MANAGEMENT (ORGANIZACJA I KIEROWANIE) No. 1B (160) Year 2014. International 
Strategic Management, Graduate July Program Course Reader, Wirtschaftsuniversitaat, Vienna, edition 2016. Nowe 
wyzwania globalizacji. Podziały, homogenizacja i efekt motyla, pr. zbior. p. red. P. Płoszajskiego, Openlinks, Warszawa 
2012 Wybory strategiczne firm. Nowe instrumenty analizy i wdrażania, pr. zbior. p. red. P. Płoszajskiego i G. Bełza, SGH, 
Warszawa 2006; Strategie zarządzania uwagą na współczesnym rynku, red. pr. zbior. z M. Aluchna, M. Pindelski, SGH w 
Warszawie, 2008; 

Full-time Saturday-Sunday Afternoon

Total: 30 - -

Lecture 6 - -

Seminar 24 - -

I. Course size and mode
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M. Methods applied

reporty
discussions
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