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Education

D.B.A.
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M.B.A.
Indian Institute of Management, Calcutta, 1974

B.Tech.
Indian Institute of Technology, Bombay, 1972 (Electrical Engineering, Honors)

Work Experience

1980-
Stephen M. Ross School of Business, University of Michigan.

  Present
Associate Professor of Strategy.  


Received the Teaching Excellence award in 1991, 2001, 2006 and 2007.


Have held visiting appointments at the Northwestern University, London Business School, the Kiel Institute of World Economics (Germany), INSEAD (France), HEC (France), Helsinki School of Business Administration, Bocconi (Italy), Indian Institute of Foreign Trade, Chulalongkorn University (Thailand), INCAE (Costa Rica), and the National University of Singapore.
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Tata Engineering and Locomotive Company, Bombay, India.  


Sales Executive in the export department.
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Member of advisory committee, Singapore Management Review
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"Doing Well By Doing Good. Case Study: 'Fair & Lovely' Whitening Cream.”  Strategic Management Journal, forthcoming.
 “Misfortune at the Bottom of the Pyramid.”  Greener Management International, June 2007.

"Jobs, not Microcredit.”  Stanford Social Innovation Review, Summer 2007.
"Controversial Choices: Turning Dissent into Better Strategic Decisions."  Harvard Business Review Latin America (in Spanish), April 2007.

"Essence of Strategy: Controversial Choices."  Peking University Business Review (in Chinese), 2006.

“Strategic responses to economic liberalization in emerging economies: Lessons from experience.”  (with Esteban Brenes, Jay Anand, and Arnoldo Rodriguez).  Journal of Business Research, Volume 59 (3), March 2006.

“Plant Roles and Decision Autonomy in Multinational Plant Networks.” (with Catherine Maritan and Thomas Brush) Journal of Operations Management, volume 22 (5), October 2004.  Journal of Operations Management 2004 Best Paper Award.

 “The Plant Location Decision in Multinational Manufacturing Firms: An Empirical Analysis of International Business and Manufacturing Strategy Perspectives.” (With Thomas Brush and Catherine Maritan).  Production and Operations Management, Volume 8 (2), Summer 1999.

“Impact of plant size and focus on productivity: An empirical study,” (With Tom Brush).  Management Science, Vol. 42 (7), 1996.

"Output flexibility - a competitive advantage for small firms," (with Avi Fiegenbaum), Strategic Management Journal, Vol. 12 (2), 1991.

 “Competitive strategy under uncertainty,” (with Birger Wernerfelt) Strategic Management Journal, Vol 8 (2), 1987.  Another version with the same title is in Proceedings of the Academy of Management, 1984, and in Administrative World, 1988 (in Chinese).

"Strategic Implications of market share attraction models," Management Science, Vol. 31 (5), 1985.

”Multiple point competition,” (with Birger Wernerfelt), Strategic Management Journal, Vol. 6 (1), 1985.  Another version with the same title is in Proceedings of the Academy of Management, 1983.
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"The value of market share and the product life cycle - A game theoretic model," Management Science, Vol. 30 (6), 1984. 

"Minimum market share," Marketing Science, Vol. 2 (1), 1983.

"Stochastic cost-volume-profit analysis in a competitive oligopoly," Decision Sciences, Vol. 14 (2), 1983.

"The trade-off between production and transportation costs in determining optimal plant size," Strategic Management Journal, Vol. 4 (1), 1983.

"Optimal number of plants - A trade-off between production and transportation costs," Omega, Vol. 10 (6), 1982.

"Equilibrium market share - A measure of competitive strength," Strategic Management Journal, Vol. 3 (1), 1982.

"An oligopoly model implying a threshold effect in market share," Academy of Management Proceedings, 1982.

Automotive Manufacturer Risk Analysis: Meeting the Automotive Fuel Economy Standards, (with S.P. Bradley), Transportation Systems Center, U.S. Dept. of Transportation, Cambridge, MA, 1979.

Book chapters

“Do women benefit from microcredit,” in The Perspective of Women’s Entrepreneurship in the Age of Globalization, Mirjana R. Markovic, Editor, Information Age Publishing, 2007.

 “Five Ways to Grow the Market and Create Value.” in Mastering Strategy Series, Financial Times, 1999.

"A risk analysis of the fuel economy regulations in the automobile industry," (with S.P. Bradley), in Government, Technology and the Automobile, D.H. Ginsburg and W.J. Abernathy, Editors, New York: McGraw-Hill, 1979.
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Edited books

Strategic Management Policy: Strategic Models, Edited by Carolyn Woo and Aneel Karnani, Jai Press, 1992.

Newspaper and magazine articles

“Corporate social irresponsibility.”  Business Standard, 8 March, 2007.
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"Doing Well By Doing Good. Case Study: 'Fair & Lovely' Whitening Cream” Ross School of Business Paper No. 1063.  Available at SSRN: http://ssrn.com/abstract=958087.  January 2007.
"Fortune at the Bottom of the Pyramid: A Mirage." Ross School of Business Paper Number 1035.  Available at SSRN: http://ssrn.com/abstract=914518.  November 2006.

 “Mirage at the Bottom of the Pyramid.”  William Davidson Institute Working Paper Number 835.  Available at SSRN: http://ssrn.com/abstract=924616.  August 2006

"Essence of Strategy: Controversial Choices." Ross School of Business Paper Number 1032.  Available at SSRN: http://ssrn.com/abstract=901500.  April 2006.

